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Financial
Relationships

Bank Accounts
Credit Cards

Loan Accounts
4 Mortgage

a Car

Qa Personal Loan
Q Office Loans

Investments

Qa Stocks

a Mutual Funds
O Bonds

a Golds
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Insurance
a Life

a Health

d Home

a Car

Retiral Saving

How do | get

a unified
view of my
financial
relationship?

How am | today
with respect to
my personal
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How am |
doing with
respect to
my peerse

Digital
Customer
Experience




: : Ys are turned off by banks’
LY e | overall failure to appeal to them
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‘ 98% ‘ : 2
of young adults today would opt to borrow
money from friends or family over a )

]
6 In 1 0 Y think big banks aren't designed
to serve their generation
""Gofng 7o tf‘a‘{:? traditional institution

’ . ’ o W - ol bank feels like
0 Y R ‘ e going to the post
| : » office or the 2/3

DMV, of ¥s believe that it's hard to know where to
learn about what financial services they
might need

— Emily, 26

- They have money, they just
aren’t sure what todowithit — IEEEG—G— S

_ 74% say it's normal to have financial debt
Ys' desire for ] Ys' pusuit of
; : i i i nt r thoughtfu di
_ 58% say a retirement plan is something they'll wait to do f? g;atiﬂca'ﬁm_& Sar=ohalization :
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[ Millennial Disruption Index - MDI ]

o
53% 719%

don't think their bark offers anything different than otherbanke. ¥R PRt STy CEub et etE i KD fermics ke ey i
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‘| don't see the difference between my bank and all the others.”
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68% 70% 33%

say that in 5 years, the waywe acess ourmoney willbe say thatin 5years, the way we pay for things will be totally beliaye theywon'tneed 2 bank at all
woizlly different differant.
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Source: MiT/Sloan “How digital leaders outperform their peers in every industry”

FASHIONISTAS | DIGITAL MASTERS
Revenue: +9%
Profitability: +26%
Market Value: +12%

Revenue: +6%
Profitability:.-11%
Market Value: -12%

Digital Capability

+26%

Revenue: -4% Profitabilty Revenue: -10%

Profitability: -11% Profitability: +9%
Market Value: -7% e Market Value: +7%

BEGINNER CONSERVATIVE

Leadership Capability




Financial
Relationships

Bank Accounts
Credit Cards

Loan Accounts
a Mortgage

a Car

Qa Personal Loan
Q Office Loans

Investments

Qa Stocks

a Mutual Funds
O Bonds

a Golds

Q Other venhicles

Insurance
a Life

a Health

d Home

a Car

Retrial Saving

How do | get

a unified
view of my
financial
relationship?

How am |
doing with
respect to
my peerse

How am | today
with respect to
my personal
financial KPI2

Digital
Customer
Experience

Under the
bonnet -
| Tech Stack |

Analytics Platform

Open Banking API

Demographic Connect Platform
Financial Data
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R— STHER USE CASES:

/Uﬁlifv Bill Payment \

« Traditionally bank plays the role of payment platform here....

Or provides a couple of reminders for payments

Ask is provide a deep analysis by putting a analytical engine

To make your customer aware if there is an abnormality in bill

Proactively notify the customer and indulge in NLP chat with secured payment option in

chat platform itself....

May lead to energy saving consumer durable selling /
\

...

KFueI expense analysis to Car buying

Traditionally bank focus on auto loan selling
- Ask is provide fuel spend analysis by putting analytics engine
« Suggest option to minimize such expense for customer
\- May lead to new fuel efficient car selling and hence car loan option /




A mobile app
Personalized

Contextual

Attrition highest in millennials -
addressed

Breaking product paradigm to
service offering — a new journey
begins with your customer

Makes me happy ....
| will bank with you

‘ - A world of cross selling opens up
‘ Makes bank happy ....

| will invest in you ¥






